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Survey Design & Top-Level Results 

20% of questions similar to 2007 survey.
Many questions asked for choices to be ranked or rated.
Demographic information / written comments encouraged.

Results

A positive Survey response rate of 26%.  For context, survey research 
literature indicates typical survey response rates of 5 – 30%.
Good representation of views for neighborhoods spanning the town of Mt. Airy.
933 surveys (49%) contained detailed, thoughtful written comments.
Summary results are presented here.  Refer to the Survey Results Report for 
the full presentation of all results and written comments; comparisons to 2007.

Quality of Life Town Services 
& Gov’t.

SafetyGrowth & 
Development

Issues & 
Needs

Design
23 questions.  All responses anonymous.  Five thematic areas:
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https://mountairymd.gov/DocumentCenter/View/2757/SurveyReportFinal-2


Views on Mount Airy Quality of Life & Attributes 
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Ninety-Nine percent viewed overall quality of life in Mount Airy as Good, 
Very Good, or Excellent.  

Respondents expressed a strong sentiment for Mount Airy’s small town 
environment (ranked #1), and value the importance of safety (ranked #2).  



Top Mount Airy Issues and Needs 

Issue or Need Degree of Need

Lack of commercial growth &
improvements in downtown 
district

#1 Major concern / urgent action needed

Traffic safety on Main Street #2 Major concern / urgent action needed

Vandalism of personal property / 
crime / drugs

#1 Needs improvement / some action needed

Overall strength of Mount Airy’s 
commercial district economy

#2 Needs improvement / some action needed

Lack of affordable housing #1 Not an issue / no action needed

Existing level and pace of 
residential growth

#2 Not an issue / no action needed
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Commercial Business Growth Preferences 
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A preference to concentrate growth in existing commercial areas.  In a 
separate question, respondents selected small retail stores and 
restaurants as their top two choices for the most desired types of 
businesses needed.  Hotels received the least amount of interest.

Respondents expressed a strong belief (92%) that Mount Airy businesses 
should be participating in the Town’s recycling program.



The Connection of Center Street Enabling 
Direct Passage from Route 27 to Main Street 
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How Do You Want Your Tax Dollars Spent on the Future 
Use of the Flat Iron Building Property? 
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Opinions on the Harrison-Leishear Property 
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52%

6%

16%

26%



Views on Need for Affordable Housing 
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Responses in rank order were: (1) no additional affordable housing needed, (2) single 
family homes, (3) townhouses, (4) condominiums, (5) apartments.

Of those who selected no additional affordable housing needed, they did so strongly, 
ranking it #1 88% of the time.

Reinforced by earlier questions indicating lack of affordable housing, and existing 
pace of residential growth were the top two choices NOT being an issue or needing 
any action.



A Clear Choice for Recreational Facilities that offer 
Leisure Activities in the Natural Environment 
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Top Safety Concerns & Police Performance 
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Very positive (92%) overall level of satisfaction.  Eight percent Not Satisfied. 

Of those who selected Not Satisfied, a higher percentage (16%) of them 
were from the Twin Ridge neighborhood.



Top Safety Concerns & Police Performance (cont’d) 
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Respondents selected drug violations/activity as their most serious safety 
concern, ranking it #1 or #2 collectively 70% of the time relative to all other 
choices (e.g., theft; burglary & assault; traffic safety). 

Traffic safety was a frequent concern.

Respondents expressed a clear choice for neighborhood watch 
information/assistance (ranked #1), and crime prevention strategies (ranked 
#2) as being the most beneficial services that could be offered to citizens by 
the Mount Airy Police Department’s (MAPD) Community Services Unit.

There was a noticeable theme regarding safety, MAPD in written comments; 
further review & analysis of these and all safety-related questions in a 
holistic manner may yield additional insights.



Town Government Services and Engagement

Three areas were presented for opinion: (1) I receive good value for Town of 
Mount Airy taxes I pay; (2) Town government welcomes citizen involvement 
and opinions; and (3) Town government cares about what people like me 
think.

Most respondents agreed with these statements (65-70% chose agree and 
15-20% chose strongly agree).

The area “Town government cares about what people like me think” 
received the highest negative opinion, selecting disagree or strongly 
disagree 18% of the time when evaluating this area.

Twenty percent of respondents had experiences involving the review and 
resolution of Town Code and Zoning requirements / violations.  Of these that 
did, 58% were satisfied or very satisfied with the resolution of their issues; 
42% were either dissatisfied or very dissatisfied.
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Performance of Town Council and Commissions 
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Survey respondents selected Average, Very Good, and Not Familiar Enough to 
Offer an Opinion most frequently. 

Results suggest that roughly one-third of Survey respondents may not be fully 
aware of the responsibilities and associated performance of the Town’s government 
organizations.



Selected Demographic Results 
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(24% in 2007) (56% in 2007) (41% in 2007) (36% in 2007)What Age Groups 
Live In Your 
Residences?

How Long Have 
You Lived in 
Mount Airy?

72% have lived in Mount 
Airy for 11 years or more:

A 15% increase in 
“Over 60” age group. 



Extensive and Thoughtful Written Comments 
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Written comments were provided by Survey Respondents in 933 (49%) of surveys.  An 
initial key word search was done; some themes found are highlighted below:



Respondents Expressed A Clear View (91%) that 
Mount Airy is Headed in the Right Direction 

Headed in the Right Direction 

17

Main Street (19%), Park Avenue (20%), and Mount Airy East (21%) each had 
relatively higher percentages of respondents who selected wrong direction compared 
to other locations.

A review of written comments of respondents who selected wrong direction may 
provide additional insights.



Products, Recommendations, & Path Forward
Stakeholder Outreach
 Make Survey Results Report available to the public via Town Web Site.

 Presentations to Town Council, and Commissions as requested, in public settings.

 Information exchanges with stakeholder/community groups where there is interest.

Products
 Survey Results Report presenting all results and written comments.
 Survey Monkey software user license; contains results.
 Excel Database of results to facilitate data analysis.

Further Analysis to Gain More Insights and Support Town Decision Making

 Additional “analytical lenses” to gain deeper understanding of all written comments 
and question-specific results by location and other demographic information.

 Tailored topic-specific profiles or dashboards (e.g., growth and development; 
safety) looking at the information above in a holistic manner.

 Perform analysis “on demand” to help inform Town government as issues arise. 
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Thank You!

Our Great Citizens of Mount Airy!

Mayor Patrick Rockinberg

Mount Airy Town Council

Wendy Rimbey – Our Task Force Chairperson
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